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Message From The Executive Director

REGIONAL DIRECTORS
Region One:
(CT, DE, ME, MA, NH, NJ, NY, PA, RI, VT)
Rob Arey –Polar Caves Park, NH
rob.arey@polarcaves.com Ph: 603-536-1888
Region Two:
(MD, VA, WV, KY)
Rho Lansden – Lost River Cave & Valley, KY
rho@lostrivercave.com Ph: 270-393-0077

Greetings from upstate New York where the weather has been constantly changing. We
don't know what to expect from day to day and I know that has been true for some of
you who have experienced wind, fire and water and of course there are some of you
who do need water desperately. Whatever the circumstance in your area, I hope you
are seeing a good number of guests visiting your cave and spending money in your gift
shop and any other ancillary venues.

Region Four: (AR, IA, KS, MO, NE)
Dennis Boyer - War Eagle Cavern, AR
wareaglecavern@gmail.com Ph: 479-789-2909

Work is progressing on our new NCA website. Many thanks go out to our webmaster
Jim Ingwersen and our Electronics Media Committee of Ed Mayfield and Matt Doyle.
Our launch date will be very soon and you will be notified when it comes online. Yes,
we have been talking about this for over a year now, however, you know the old
saying... "Good things come to those who wait?" Well, I can honestly say, I think you
will be pleasantly surprised when you see the results. You will better understand why
we have asked you for high resolution photographs. Those of you who have provided
them, thank you. Those of you who did not, well...

Region Five: (MN, MT, ND, SD, WI)
Tom Hagen - Rushmore Cave, SD
tom@rushmorecave.com Ph: 605-255-4467

As a reminder, if your pricing has changed for this season and you have not notified
me, please do so. We want to make sure our database is most current. The same goes
for any other changes such as contact information.

Region Three: (IL, IN, MI, OH)
Claudia Yundt - Squire Boone Caverns, IN
claudia@squireboone.com Ph: 812-732-4382

Region Six: (CA, ID, NV, OR, WA, AK, HI,
Barbados, Bermuda)
Matt Doyle – Lake Shasta Caverns, CA
mdoyle@lakeshastacaverns.com
Ph: 800-795-CAVE

Let me know if there is anything the NCA office can do for you... until then...
Wishing you a busy summer season!

Bob Holt
Region Seven: (AZ, CO, NM, UT, WY)
Steve Beckley – Glenwood Caverns, CO
steve@glenwoodcaverns.com Ph: 970-945-4CAV

Executive Director

Region Eight: (LA, OK, TX)
Ed Mayfield – Caverns of Sonora, TX
edmayfield@mac.com Ph: 325-387-3105
Region Nine: (AL, FL, GA, MS, NC, SC, TN,)
John Graves – Luray Caverns, VA
john.graves@luraycaverns.com Ph: 540-743-6551
Directors at Large
Steve Runkle - Cave of the Winds, CO
rsr@caveofthewinds.com Ph: 719-685-5444
Aaron Ginn - Sierra Nevada Recreation, CA
aarong@caverntours.com Ph: 209-736-2708

8 Amazing American Caves
CNN has released "8 Amazing American Caves" in their 'Best of USA Travel'
section. You will note that several of these caves are in the NCA membership. We
congratulate Glenwood Caverns, Luray Caverns, Howe Caverns, Niagara Cave,
Marengo Cave and Penn's Cave for making the list. You can read for yourself by
clicking on the following link: http://www.cnn.com/2014/05/07/travel/usacaves/index.html?hpt=hp_c3

Glenwood Caverns Adventure Park Introduces New Ride - Canyon Flyer
Anywhere other than the Glenwood Caverns Adventure Park, the “Family Swing”
would take up to 24 thrill seekers about 40 feet off the ground at a top rotational
speed of 35 mph. That’s a pretty good ride, but local riders and visitors are in
store for more. Glenwood’s version, renamed Glenwood Canyon Flyer by contest
winner Linda Hayes, will spin riders 1,300 feet above Interstate 70 and the
Colorado River.
“We can take any benign family ride and make it a thrill ride by putting it on the
edge of a cliff,” said Nancy Heard, operations manager for the Adventure Park. It
was no simple feat to build such a thing on the edge of a cliff. First, the ride came
from halfway around the world. Half of the project’s $400,000 price tag was
shipping, prep and installation.
“We had to hire a structural engineer and a geologist to inspect the rock,”
explained owner Steve Beckley. Glenwood Caverns takes safety seriously. In
addition to third-party inspections, every ride is either inspected every day by
Heard, certified by the National Association of Amusement Ride Safety Officials,
or by four first-level NAARSO inspectors on staff.

Constructing the Glenwood Canyon Flyer

The park last fall purchased a Family Swing from SBF/Vista, an Italian company.
In March, managers flew to Italy to inspect the completed ride. It was then
disassembled and shipped across the Atlantic to Houston, taken to Denver by
train, and trucked across the Divide to Glenwood. It was constructed on a
prepared pad between the existing giant swing and the Cliffhanger Roller
Coaster, just above the park’s Exclamation Point.

The Glenwood Caverns — also known as the Fairy Caves — were off limits to the
public for more than 80 years before Steve and Jeanne Beckley bought the land,
installed lighting and started conducting tours on Memorial Day 1999. In 2003, they
replaced the bus shuttle to the cave’s mouth with a tram, and begin installing other
attractions.

Initially, the park averaged around 30,000
visitors annually. Last year, 165,000 people
made the trip up the tram. During peak
season, June through August, the caverns
has about 185 employees, up from 30 in
the winter.
Most visitors are families from the Front Range, although the park also hosts events including school field trips and birthday parties.
Steve Beckley credits tourism with keeping the local economy afloat during the recession. He doesn’t think the Adventure Park

competes with other local attractions such as Glenwood Hot Springs, but instead increases the town’s overall tourism. “Glenwood is
really becoming a place where there’s so much to do,” he said.

To See The Glenwood Caverns Flyer in action, view the video here:

https://www.youtube.com/watch?feature=player_embedded&v=3HpzNs4ArPI
The Beckleys don’t draw a salary, instead investing profits back into the park. It has allowed them to add something new almost every
summer, with more than a dozen attractions so far.
This year, in addition to the Glenwood Canyon Flyer, they’re drawing inspiration from Silver Dollar City in Branson, Mo., and adding
more musicians, a “cowboy camp” venue for the kids and a blacksmith shop. The zip line has also been relocated, and the wagon
simulator has been decommissioned.
Last year, they unveiled an expanded cave tour, adding a new leg to the historical tour complete with Edison bulbs. Although only 10
percent of the 3.5 miles of chartered cave are included in the standard tours, the trip is long enough to justify splitting it in two. “It’s still
our number one attraction,” Steve Beckley said.
The rides get attention. On still days, screams from its giant canyon swing can be heard from as far away as Lookout Mountain.“The
whole family enjoys it whether they ride it or not,” said Mandy Gauldin, who does public relations for the park.
Beckley hopes the Glenwood Canyon Flyer will draw a broader range of riders than the adjacent giant swing. Though the ride itself is
tamer, the platform will be surrounded by a net instead of a railing, allowing passengers to fully experience the drop.
“I think this one may turn out to be my favorite ride,” Beckley said.

Will Grandbois
Post Independent, Colorado Springs

Have You "Liked" Us On The NCA Facebook Page?
How About Your Staff, Have They?
Encourage Everyone To Join In...
Capture This QR Code On Your Smart Phone Today!

NCA Buyers Talk - Our G.O.A.L. ~ Extraordinary Guest Service
A vital component to a successful gift shop is extending excellent service to each guest. In our last article, Three Rules That Impact Gift
Shop Sales, the focus was on our three rules at Talking Rocks Cavern: Take care of our natural resource, take care of each other, and
take care of our guests. This article will expound upon our method of achieving extraordinary guest service.
When it comes to providing superior guest service, it is important to have set
goals. Here are the steps we take to achieving our G.O.A.L.:
Greet:
Observe:
Address:
Listen:

Greet each guest in a genuine, welcoming manner.
Observe the guest to learn more about their needs.
Ask if they are looking for a specific gift item or rock specimen.
Listen to the reply to learn if the guest needs further assistance.

At Talking Rocks Cavern, our desire is to welcome every guest. Though each
staff members has their own style of doing this, one common thread is that
each greeting is heartfelt. Periodically, it is emphasized that our first priority is
our guests; for without them, we would not have a job. This helps to set our
priorities. No matter what task is at hand, the guest comes first.
Donella Ward, a staff member for over twelve years, is exemplary at providing
outstanding guest service. Donella shared that through watching the guests’
behavior, she can see what interests them, if they are just browsing, or if they
are needing additional assistance. When she sees a guest looking at a
particular item, she will engage them in conversation about the item, discuss
the products origin, what makes the specimen so unique or valuable, and will
answer questions that arise.

Donella Ward has worked at Talking Rocks Cavern for over
twelve years. She provides exemplary guest service, and our
repeat business is testament of this!

Addressing the guest should be a natural extension of
the welcome they received upon their arrival. It is
interesting to note that that “address” is defined as
“dutiful and courteous attention”. Many of us have
been in a gift shop where the staff would rather talk
among themselves or text on their phone rather than
offer assistance. It is this stage of the guest service
One way to add value to an item is to provide identification cards. At Talking Rocks Cavern,
that sets the bar. Ask the guest if they are looking for a
specific item, then guide them to the merchandise that
many of our rocks and gemstone specimens have ID cards, which not only add value, but also
will meet their need. Often times it may be necessary
provide a wealth of information.
to direct them to a comparable alternative. Sharing
testimonials is both good for gift shop sales and to educate the guest. Here is one testimonial: “I have been told that these salt lamps
make excellent night lights, and are also known to have health benefits!”
Many times, high-end merchandise is sold in our gift shop when this type of interactive communication has occurred. But no matter the
size of the sale, the goal is for each guest to leave with a smile on their face, outwardly showing their appreciation of having received
extraordinary guest service.
For those of you who didn’t read our previous Three Rules article, you may wonder why we say “Guest Service” rather than “Customer
Service”. We have made the conscious decision to refer to those who visit our cavern and gift shop as our guest, rather than customer.
Here is the reason: A guest is defined by Webster as “a person to whom hospitality is extended”. Webster defines a customer as “one
that purchases a commodity or service”. A guest implies relationship, while a customer equates to a transaction. In both cases, typically
a sale has been made. However, unlike the customer who makes his purchase and is sent on his way, a guest is extended hospitably,
and is much more likely to provide invaluable word of mouth advertising because of their positive experience. 

Jody Gertson
Talking Rocks Cavern

NCA Insurance Column - NCA members’ resource for insurance
information, news, education and industry
hilarity!
LIGHTNING – THE UNDERRATEDKILLER

An estimated 25 million lightning flashes
occur each year in the U.S. Over the past30
years, lightning killed an average of 62
people per year, tying the average of 62
deaths per year caused by tornadoes. Yet
because lightning usually claims only one or
two victims at a time and does not cause
mass destruction of
property, it is
underrated as a risk. While documented
lightning injuries in the U.S. average about
300 per year, undocumented injuries are
likely much higher.
Watch for Developing Thunderstorms
Thunderstorms are most likely to develop on spring or summer days but
can occur year round. As the sun heats the air, pockets of warmer air start
to rise and cumulus clouds form. Continued heating can cause these
clouds to grow vertically into cumulus towers, often the ﬁrst sign of a
developing thunderstorm.
An Approaching Thunderstorm: When to Seek Safe
Shelter
Lightning can strike as far as 10 miles from an area where it is raining.
That’s about the distance you can hear thunder. If you can hear thunder,
you are within striking distance. Immediately seek safe shelter, (deﬁned as
an enclosed building or car). It is not under a tree or building awning. (and
contrary to folk wisdom, lightning can strike twice in the same place!)
Outdoor Activities: Minimize the Risk of Being Struck
Most lightning deaths and injuries occur in the summer. At organized outdoor sporting activities, coaches, camp counselors and other adults
must stop activities at the ﬁrst roar of thunder to ensure everyone has time to get into a safe shelter. Leaders of outdoors events should have a
written plan that all staﬀ are aware of and enforced.
Indoor Activities: Things to Avoid
Inside building, stay oﬀ corded phones, computers and other electrical equipment that put you in direct contact with electricity. Stay away
from pools (indoor or outdoor), tubs, showers and other plumbing. Buy surge suppressors for key equipment. Install ground fault protectors on
circuits near water or outdoors. When inside, wait 30 minutes after the last strike before going out again.

Helping a Lightning Strike Victim
If a person is struck by lightning, call 911 and get medical care immediately. Cardiac arrest and irregularities, burns and nerve damage are
common when people are struck by lightning. However, with proper treatment, including CPR if necessary, most victims survive. You are in no
danger helping a lightning victim. The charge will not aﬀect you.

Lightning is dangerous. With common sense, you can greatly increase your safety. At the ﬁrst clap of thunder, go to a large building or fully
enclosed vehicle; wait 30 minutes after the last clap of thunder to go back outside.
http://www.lightningsafety.noaa.gov/overview.htm
NOAA, National Weather Service
Oﬃce of Climate, Water, and Weather Services
1325 East West Highway
Silver Spring, MD 20910
Be on the Lookout!
The NCA Insurance Program Member Survey will be sent in the coming days.
Where did all those premiums go? A review of alternative risk financing benefits including a survey will be send to all
members the week of June 2nd.
I got it from the Internet, so it must be true…
A writer was sued for $60 million dollars after writing a book about a convicted Orange County serial killer. Although the
inmate is on death row, he claimed that he was innocent in all 16 murders, so the characterization of him as a serial killer
was false, misleading and "defamed his good name". In addition, he claimed those falsehoods would cause him to be
"shunned by society and unable to find decent employment" once he returned to private life. The case was thrown out in a
record 46 seconds, but only after $30,000 in legal fees were incurred by the writer's publisher.
Contact Us:
If you have any comments, questions or suggestions for the NCA Insurance Column, please contact haginn@caverntours.

Heather Ginn
Insurance Committee
haginn@caverntours.com

National Cave and Karst Research Institute (NCKRI)
Dear Friends,
The National Cave and Karst Research Institute (NCKRI) has been busy with many different things, including a variety of publication
and research projects. We have posted several new publications on our website at http://nckri.org/about_nckri/nckri_publications.htm;
nearly all can be downloaded for free.
There is one publication I’m especially excited to introduce with this message. Under the “Symposia and Special Papers”
menu bar you’ll find:
NCKRI Special Paper 2: Role of Hydrogen Sulfide in the Formation of Cave and Karst Phenomena in the Guadalupe Mountains and
Western Delaware Basin, New Mexico and Texas, by Douglas Kirkland.
The Guadalupe Mountains serve internationally as the classic study area for hypogenic cave development. However,
questions and some controversy still remain on the processes. Douglas Kirkland has worked for decades in the area. In this
volume he has pulled together and analyzed a tremendous amount of information to answer some of the more important
questions and offer new insights to the region’s cave and karst development. His work will likely serve as a model for
research in other areas as well.
Also under the “Symposia and Special Papers” menu bar you’ll find from two conferences NCKRI hosted last year:
NCKRI Symposium 2: Proceedings of the Thirteenth Multidisciplinary Conference on Sinkholes and the Engineering and Environmental
Impacts of Karst, edited by Dr. Lewis Land, Dr. Daniel H. Doctor, and J. Brad Stephenson.
and....

NCKRI Symposium 3: Proceedings of the 20th National Cave and Karst Management Symposium, edited by Dr. Lewis Land and Mark
W. Joop.
If you look under the “Investigation Reports” menu bar, you’ll find five reports posted so far on:
Karst flooding in Guatemala
Electrical resistivity study of a brine well cavity in salt
Electrical resistivity study of cavities in gypsite
Evaluation of National Park Service cave and karst needs.
Electrical resistivity study of a proposed well drill site.
The Guatemala report is part of humanitarian project. The resistivity projects are first steps toward developing a broad collection of
geophysical surveys in a variety of geological settings in order to better evaluate the data and techniques. The National Park Service
report is a nationwide study that identifies all US national parks with known or potential caves, karst, and pseudokarst resources, and
their status and needs relative to research, management, and public education and interpretation of the resources. This study will assist
the Park Service in identifying and prioritizing their cave/karst research needs.
Under the Annual Reports tab you’ll find our latest summary of activities plus the reports for all of our previous years.
More reports are in the works and will be posted as completed.
Feel free to share or post this message with anyone who may be interested. While you’re visiting the NCKRI website, check out the
Events tab to learn about three upcoming conferences that NCKRI is hosting.

George Veni, Ph.d.
NCKRI Executive Director

WNS Report
Information:
whitenosesyndrome.org has a fact sheet updated in March and also has updated the video Battle for Bats: surviving White Nose
Syndrome.
Comments:
The BLM is seeking public comments on the BLM Colorado WNS Adaptive Management Strategy and Environmental Assessment by
nd
May
22 .
They
will
finalize
plans
by
the
fall.
Visit http://www.blm.gov/co/st/en/BLM_Programs/wildlife/White_nose_Syndrome.html to view the EA or for information about the
fungus, including proper decontamination procedures.
Oklahoma Removed from Suspected Areas:
After re-examining a specimen from 2010, Oklahoma has been removed from the list of suspected WNS areas. The original test results
were positive, but new testing procedures reveal the bat was not infected and also did not show lesions.
The Cave Myotis (Myotis velifer) has also been removed from the list of bat species testing positive.
Cave Openings:
Indiana State Parks have opened caves at Spring Mill State Park and McCormick’s Creek State Park. They have been closed since
2006.
Tennessee has also opened some of its caves on state lands.
Northern Long Eared Bat:
The USFWS is considering listing the Northern Long Eared bat as an endangered species. Several states and the forest industry are
concerned about challenges the listing could have on the timber industry. The USFWS could shut down summer timber harvests on
public and private lands because this disturbs the bats during the time they give birth and raise their young.
Research:
Scientists from Pennsylvania examined colonies of little brown bats and found that the movement of the females paralleled the intensity
of WNS through the state. The results only suggest that the females influence the timing and pattern of spread, not that they are the
primary carriers.

Patty Perlaky
WNS Committee Chair

From Deep Down in the Archives... Timeline 1997
Photographs Anyone?
Our supply of old photographs is
getting low... I need your help.
Please look through your archives
for NCA related photographs we
can use in Cave Talk and ultimately
feature in the NCA's 50th
Anniversary Celebration. The big
event is only a year away! Contact
Bob if you have something to share.
Do you recognize all the folks in this
picture?
They
attended
the
Convention in Arkansas in 1997.

Dates to Remember - Mark Your Calendar!



















NSS Convention 2014, NSS Headquarters, Huntsville, Alabama, July 14 - 18, 2014
NCKRI - International Conference Subterranean Biology, Juriquilla, Querétaro, México, August 31 - September 5, 2014
NCA Convention 2014, Host: Cave of the Winds, Colorado Springs, Colorado, September 29 - October 3, 2014
International Show Caves Association Congress 2014, Jenolan Caves, New South Wales, Australia, November 2 - 8, 2014
IGES/SSS 2014, Sevierville, Tennessee, November 2 - 6, 2014 & Pigeon Forge, Tennessee, November 3 - 7, 2014
IAAPA 2014, Orlando, Florida, November 17 - 21, 2014
Tucson Gem and Mineral Shows 2015, Tucson, Arizona, January 31 - February 15, 2015
NCA Mid-Winter Board of Directors Meeting, Renaissance Airport Hotel, St. Louis, Missouri, March 2 - 4, 2015
NSS Convention 2015, Waynesville, Missouri, July 13 - 17, 2015
th
NCA Convention 2015, (50 Anniversary) Host: Cave of the Mounds, Blue Mounds, Wisconsin, September 21 - 25, 2015
NCKRI -The Sinkhole Conference, Rochester, Minnesota, October 5 - 9, 2015
IGES/SSS 2015, Sevierville, Tennessee, November 1 - 5, 2014 & Pigeon Forge, Tennessee, November 2 - 6, 2014
IAAPA 2015, Orlando, Florida, November 16 - 20, 2015
Tucson Gem and Mineral Shows 2016, Tucson, Arizona, January 30 - February 14, 2015
NCA Mid-Winter Board of Directors Meeting, Renaissance Airport Hotel, St. Louis, Missouri, February 22 - 24, 2016
NSS Convention 2016, Ely, Nevada, July 17 - 23, 2016
NCA Convention 2016, Host: Squire Boone Caverns, French Lick, Indiana, September 19 - 23, 2016
IAAPA 2016, Orlando, Florida, November 8 - 11, 2016

Got News?
Please make sure you let Bob Holt know when you have news to share with the membership regarding you and your cave. It is the goal
of the NCA office to produce more issues of Cave Talk and this can only happen when you help with the sharing of your news. Please
send your articles, photographs to bob@cavern.com.

July 2014 Cave Talk Deadline
Please have all articles to Bob Holt no later than June 15. Thank you!

